Introduction
The Coronation Durbar was a momentous interlude in the British imperial experience, not just contributing towards the creation of 'a uniquely royal and ritualised realm', 2 but also inaugurating a new political roadmap for the Raj. Held on the twelfth day of the twelfth month of 1911, the Durbar had preoccupied India for more than a year, involved the most elaborate preparations and much expense -just the new crown crafted by Garrads for the occasion cost £60,000 drawn on the Indian exchequer -and brought a quarter of a million people together from every part of India and overseas to the vast plains just beyond the ridge at Delhi. In spectacle alone it dwarfed previous durbars -'none who witnessed the Durbar of 1903 deny', wrote Valentine Chirol, the veteran Times foreign editor and India expert, that 1911 was 'an incomparably bigger and more majestic spectacle'.
3 It was significant in being the first time that a reigning monarch had left Britain's shores for an extended visit to the East, reinforcing also a personal association, with George V and Queen Mary having earlier toured the subcontinent as Prince and Princess of Wales during 1905-6. Further, as Chirol hoped, the fact that the King's first visit to any overseas dominions should be to their country 'cannot but be regarded by all his Indian subjects as a special recognition of the great part which India plays, and must continue to play, in the Empire'. 4 Indeed, Dominions like Canada and South Africa had to wait considerably longer -1939 and 1947, respectively -for the first visit by a reigning sovereign.
Fresh insights into this imperial experience can be provided by examining the Coronation Durbar as a 'media event', undertaken through a focus on the British press with special attention being paid to The Times, which was arguably the most influential newspaper to cover India. The aim will be to situate these metropolitan perceptions within official attempts at the creation of a distinctly British imperial project of cultural control, in part through and by the media spectacle, as well as to analyse its success. Due regard will also be paid to transnational linkages of communication, since newspapers were critical in creating networks of information as well as a shared virtual space for imperial debates transcending political boundaries. There will thus be two main paradigms informing the parameters of this enquiry -a journalism paradigm and a political one -and in the process concerning itself with both the 'official mind' and 'popular psychology'.
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The Journalism Paradigm
The Durbar was covered by every form of extant popular media, including newspapers, newsreels and the cinematograph, lantern slide shows, musical theatre and operatic compositions, paintings, photography, pamphlets and books. It effectively became a one-event money spinner for the media as most graphically displayed by the popularity of the newsreels and film footage produced by companies like Kinemacolor, Pathé and Gaumont. To a more limited extent, this was also true of the Dominion and global exposure including within Europe, the US and Japan. Accounting for the entirety of this coverage would require more space than is available here and would also amount to a different exercise.
An examination of the detailed and nuanced reportage offered in the pages of The Times, supplemented by coverage in other national newspapers and reviews, allows us to probe into the process whereby the Coronation Durbar became the supreme media event of the Raj,
